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“Your Brand is what others say about you when you are not in the room.” Jeff Bezos, Amazon. This canvas can help to map your unique selling points and understand your values. Using our guidelines, fill in the boxes to define your personal brand.
1. Who are you? 
· What are your key assets, values, beliefs, attributes and skills?

2. What is your Purpose? 
· Define and understand your ‘why’
· What drives you?

3. What is your offer to your market?
· Why would your market choose you and benefit from?
· How do you compete with your competitors? 

4. Value Proposition
· What value do you offer your targeted market?
· What is your competitive edge? 

5. Brand Messaging
· What reputation do you want?
· Why should people trust you?

6. ‘Brand Positioning’ statement 
· Does your brand statement reflect your career developments?
· 1-2 sentences, answering what you are best at, who you serve and summing up your unique promise of value? 

7. Brand Promise
· Do you solve your markets problems, needs and wants? 
· What are the key benefits you offer?
· How do you show that your brand meets its promise?

8. Key Skills  
· Identify your professional practice skills e.g. digital, languages, leadership
· [bookmark: _GoBack]What are your key strengths and areas for development?

9. Your USPs  
· What makes you different from the competition?
· What top values would you bring to the industry? 
· What do you have to offer?    

10. Communication
· How will you promote yourself and create awareness?
· What channels will you use?
· How do you keep your messaging consistent with your personal brand values?
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